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o 2 =4z A48T Yo 48 So YHAA
E FUZ U9 doe s A A
2% #5329 Yeledd TF oY S A
on], LGAAE ST A8y A 7
% AR AFE A TEATAE wolE A
kel AlEde Mulag Bges] sk SK &
sEdo|Est AMYRAFE d9en], FTVE
ofdoldd T2IYE TF AFdn 93] 9
o] 60zt oldo] FA ez Pok Hda
< AZAs A Axe BALY S8 Ao
£ A2 o] glo) Hole o] (R)UZ e AR
T @2 o) RolA, T XE Y mhEAle E,
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< FFHEES A AAEY FF oHAEE ANE
1% st et E 5 A5 4AA 2
281 (Volkswagen)2 ¥ Bl&(New Beetle)®
AW 2Rl (Calvin Klein) F50 AFE AA
stided ol w HEY AYAY Uz Ay
gaidle] Af2EE BA7IE oA oA AX
2 23U E =3 7ol AA e 7}
AN dEH AY71gelet & & de LGA
A} Ad#z7E DVD E#0lo] 8 248 9
3 2% RS BAYIE dunt?

oY 714zt nARA WY, F TF oM
¥ (co-marketing) & 4 v}AI™ (symbiotic
marketing) 2 ¥Ale] BA=E A Algsie
3% 8d= AF(co-branding, joint branding)
Ex BR= AF(brand alliance)d] FEHZE |}
Bhded, ole 24 A¥ 25429 ARA A
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A BAEe HHHE Hestn ZAYE Axnd
F Ade J1d oM 3] AP Y. 1
& A& ofolM AR oatd BHA= AFs}
1990 ddle] o oid 40%9 3718 Bogtim
@c}(Simonin & Ruth, 1998: Spethmann &
Benezra, 1994). ol& 254 7l4o| was M
et AEY 937 € BAz9 FHFIL
A2t Foldel wel GE HAzHr} o7 sl 7]
% HU=(corporate brand)7t #A A=A
7199 71& BR=y 2 A2¢ Bdcye A
gt AMg-ehe 89 BA= AFH(sub-branding),
Z& B% 2P= AFH(hybrid branding)ol i
SHAEC] Hoh S M 4 A 8 HEo
o HREe 71& APl g3 gL ES AFE
BE7} A A grlele dEYe] Ftse AT
2% AHAEL AFd da Boh 593 3
7 Jdoa en ojo me Xod ¥ 4R
Hol ANE AFUTE Ayt oty ot
(Rao & Ruekert, 1994: Samu, Krishnan &
Smith, 1999: Saunders & Guoqun, 1997;
Simonin & Ruth, 1995).

a2y ol @ BAl=zte] AFAg] s A
Agol P4 FHHEY Hriske AL oy,
A2 o tgd Fe AFsE wwE] dojun
Ae 229l Agle A4, aHR T AMSAES
o|F YWHAHQl Ao Z o] dtA Ho| F3eiA
e A2 Jepgor(zEol AHY 9,
2000. 12. 29), 71zl 2R A3 A7 =
. 442 nF oAY Y3 (American Mar-
keting Association)®] ZAMAFd] wa2d 4y
(Sony) ¢t o] ~ERt 32 (Fastman Kodak)e E
A= AF s EHAY 80%c EHA ubg
< B2Rou UnA 20%9 #3de RAEL
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33 F4AA e Yeldon, &Y Bicsz
o H AE YL o Asde Aoz zyyd
(Zelol UEHY %4, 2002. 4. 2). °]H¥F st
o YA HA=st 7Ae o] 3F HA:=
AgE B YUz AT RAHAA HitE
A7 e AL aH|AEO] AFoU 7YY Bl
AR Age Friske Fo i o83 HE
ZhoA ol¢ Fagm AFH iM% JdE
o] BE AF X FF S Axde d 9
1 Sle AAME AlFETa S AT&TS 2
2lel4] Qe F(British Telecom)°] 19983 74
1009€23 & FA3 24¢ 3% Bt & 2
dutel] Asj2 ot A% F& AlFee AW
22 3% vHIRY 437t 2AEg R JdEle
AT BoFE s 99,

71& AT 5™, AFs] A 2 Bz
g 2R Hoh ARE F FF A= A F
g B7, a8n Yoprt AF ojFe] HA= 7
Zto] i@ Brldlz FFL v Hol&EH7L 9l
ttn cH(Simonin & Ruth, 1998). 714 %
83 AL AFE Fe I AMEg FFA
EAY, Ee HI= AFAGNA oHF AFE
o] Z@3tgeA, oud Hrtg Te HA=Y A}
o|EFo] uteArt 34, e ¥3F AAE
F4dde Aot JYdE EFstn AA oy
& AF Fe7t ol HH M2 g2 ARE Jehle
Ao} hg AFE HIoAok MM o]
Ae ARl (o) &7, @74, 2002; Park, Jun
& Shocker, 1996). ®Wetd & A7 I 3
el BAST AN vErE 4 e 98 7
BBES TAALE AL, HA= Fd 4l
& AFES v Rl 2uR Uk UE 7€
TFES 712E 3l BAZ AFo] o HHEn
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syc H#2 RYol o L0k @)

2 Fig e FEGCEN omy HY= ZL
7198 AF7H AHAERREH 33F - 133
B7HE @A HeA Hilnd @q.

Il. OIEH u&
HA=Z) AF, F& 3§ Bdsd g A7
§¢ BAS TPl £& HA=d 0F 47

£g 71228 o|FAYY. 2y Simonin &
Ruth(1998)7F AA g uis} o], dutdoz H
A= FA4e Fee 7189 Bdsst H2E AE
o A45E A9 dF dFolng, § L 1
oldel Bz Ui A HrE GERUYz
e ddle AV Aot @8, FEEA=Y 3
+= AFHYL ZUHE FoA delste B 4E
dz & F ded, o A% ¥izes &&
Fshe AFEA sty aHRE] AHde F
840 Z7] g2y Wi &aujg Hrld 3loA
£ F2% st oojdE FdA 59e o=
olojglg AA F& Hrlel J1FEoRE ASE A
stel i A7t o] FAR A(Yadav, 1994),
22 7} olojflo] 7HA 3 e FAAY S48
e Hrke HEAUE AAH Y2 ALgde] o
F8t47] W&ol (Gaeth, et al., 1990), AAZ
A zHEO] A3t A i AAHA Yot
gEAga srlde o#Agol AHSimonin &
Ruth, 1998). a3y HA=E 714 F83 vl
g T7o)u(Kotler, 1994), &¥|AEA AEe
ZEdoju on| 5§ ABFoEN LH|AEY A2
o 9%g vz 7HAE HREE e F8F
g20]tHRao & Monroe, 1989), Wad B
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E ARAZY q A+ LHAS0| AFd o
& grtE e o SloA ¢ Fau 98E 3
T BI=E FH o2 o] oA} &)

2.1 2= NiFY 708

Bz AFAold § &2 1 ojde BH=
7b AETY] AR TS ojnFd FEIRE A
ZolA YA nE &5 Aste Ae 4
oj3h= Ao2 £g HAE A(brand bundling),
3% B¥= AZ(co-branding)oltns FTHKeller,
2002: Rao, Lu & Ruekert, 1999). &3] 44
A AN AHEEHE 24 2@Y AZ(ingre-
dient branding)® 3% B Ao ELg
dzta & 4 sich(Keller, 2002). ©]€ BA=2
o] AFol 3 aujAEY Yrlde FAT & F
& 1 o|de B g Hrisol %S 1A
A sHed ol 2 29 AA¥E(conjuction
category)ol g AR Hrtgh FHE o] &3
AT Al FEstthel &, 1996 FZ).

Z1EHo2 ARRES ABRE AZste FFAA
AAHo 2 dAAFE FAde FRE Y 44
olgste] FFHo2 HrgH(o|FR F, 2001:
Goodman, McLelland & Gibbs, 1981). Osgood
& Tannenbaum(1955)2 YA&A %& FEE
o dsiMe Ay 17 /A FHo, oy
A Axs] A8 1€ H=g ¥ A A
A 48 dEsltle =¥& Pue AE FYol
&% ok Ay, a8 o3 ke 4
23 ERFE 2Ystd g Hrtd 73 9
&2 u|AA ®H(Garbarino & Edell, 1997:
Schimmack & Rainer, 1997).

olAE Mgk i@ Aujzk Brix olgt fAlst
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%(Park & Zaltman, 1987: Swait & Erdem,
2002). B3 Hi= #AHAN, AFAAN APY
e AXNE BRI}V HdsiMe EdHQ Hic
olo|WIEE]E FYste Zo| Was, o BHA
=9 B3] dBA e ARG ujg Ag
e A 4P FAo] gz FAich(Aaker,
1996). &H|AEE BASHo] oistd dde

BEE€ 2 Hed gides vhcdyn 1 9
] H%H‘“ﬂ B OEFd Qo] dXErE g
33ES B (Keller, Heckler & Houston,
1998). T3 Hdc oxe AL BHU:s
o #¥dE 932 BT Adtn 3ogHoe fx8
=% ded 8¢ 8oz FEIH(Keller,
2002). oFd FAo Ui LA AFE FHH
WEe g fedta Azd Yol AFHEE &

Asted 98¢ M4 FEAZeEH BRcd

g AHAEE F7MA7In AFe] dF 882 5
ZW7le doz e F8¢ 982 $cH(Erdem
& Swait, 1998).

o] gz BH=Fa Fnte] FAYME A
2 B0 Sle Aol u@ 4ol B} Lolsiy
(Alba & Chattopadhyay, 1985: Keller, 1991)
AFH Fu2d, FEYA T Zzte ojn)x|
7t AR o2 JPESFE ANAHQ Bt € 5
Az A PBE F, 1999: Koernig &
Page, 2002). A= #FAd] digh oA
E AR 2HAEE 4€ F Qi J1ge] Bls
BRAHEE AR olfE AHABAA A5
I Wb S BACH S ASgoEn g2
BI=HE AHeele] AuE & Sl 48 1A 9
BE 2N ¢ 971 dEoltH(Montgomery &
Wernerfelt, 1992: Morein, 1975: Wernerfelt,
1988). oW ¢ BA=9} §3d BHIAS T o
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g ARA(fit)olvt FAM (similarity)o] EAE
T& 449 BYc EAE Hog 3oFog ¥
7FetAl B (Aaker & Keller, 1990: Keller &
Aaker, 1992 Loken & John, 1993 Park,
McCarthy & Milberg, 1993: Romeo, 1991:
Tauber, 1981).

2.2 HEX3n 2R XplolMol eaky

AAA 48y & AZA FEAHA s
Simonin & Ruth(1998)« ¥ AE} AEL
FEANA 9 A4 (product fit)# BA= F3
’*1—4 olujz] A (brand fit)E TE3A o5
of AL AlFe g Hrje) vjAje 4L A7
dtlch. AF FEAMY ARPol#d AFE ol F
© F AFELY B84, F§ 9Y¥4 fAE 9n|
e Aoz HAs A §F AFE e BEAY
of £uz Hyh} Fujex B3 IHA AHBA
& Bt Aelt(Chakravarti, Maclnnis &
Nakamoto, 1991: Herr, Farquhar & Fazio,
1996). Aaker & Keller(1990) % A&zt
AYA A4S 4z 294 (complementarity),
A3 (substitutability), 28]l2 ©}AA (trans-
ferability) 22 T23l%ltt. £ d7dMe o9
2L AET 7249 4B 4RE VeF o

A} (descriptive consistency)'2 A 93%t}.
FH, F AEFTLY AFAT 2L J¥A g4
A ¥ ol HI=Tt sl E Aol ojnlxlg)
AP 58 ¥ vHe Aoz ey
(Bridges, 1990: Park, Milberg & Lawson,
1991: Simonin & Ruth, 1998). Bl &
Aol de#Agolg Fe AHAEY vlgLe AFE
2 ¥AAHE, ofgd #L AFZE o dE ©
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BYE Mfo FYol OE 2ulxt B

S

€ BY=9 AFEY PEdse 84, 4E€ B9
AEe A MY Fo Hise AHH ojn
A 5o 4xEg oulgch(Park, et al., 1986).
E dFdMEe oHg BA= YoM 484

2g 'grtAd 9 (evaluative consistency) 2
A8,

AHjAgo] FujALE AF st FHM 1
AAETE gAstn Adgste o YoM o F
A4 MdEL A2 AFH FZ(hierarchical
structure)& ©|EW(Hauser, 1986: Mervise
& Rosch, 1981: Meyers-Levy & Tybout,
1989: Sujan & Dekleva, 1987). AW <IA
Fz e ol b ARG 44 FEHE
A7 EAsted AvziEe] A Fd diF 712
&30 Wz ojd i sAAA A E TdE F
H9 ojd |77} T AFLH 2L ANY
E(superordinate category)oll tl@ FEE ¥4
Aoz AgdA Ect agn A FAHez 9
ok A SAYE, F BA= A g
HHE £AH oz A2 Hed oHd 3L
22189 FrAAY L B A AFTFZ
g 4d9ske Aolet dck(Alba & Hutchinson,
1987. Mervis & Rosch, 1981: Murphy &
Medin, 1985).

2.3 2H|X HEx2| o8

B3 - dzA3}. PJREYPo| 84 A LH|A
& Fold tdg ARES AYY o gz
2 g€ gAY T2 HFUL ol o] &¥Y
1 81%tHAdams & Yellen, 1976: Anderson,
1981; Schmalensee, 1984). Gaeth, et al.
(1990)9) FSAE dg AFANME FEAFA
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g Aukd 588 2z Jd AFe] A8 ¥ 2
g 3t} ey Alsjsde] &(social judgment
theory)dl <j3td, AgEY AAEFL T80
7153 4899 (latitude of acceptance), 8%
F g 999 712499 (latitude of rejection),
a8 34 943E Hske 99 FoHI4
(latitude of non-commitment) & A 749 %
doz yFoln, AHzE] AW dHAjAq H
A9E o o] wAAst Ado] £48 & SlE ¥
oo #FeH F3 A (assimilation effect)ol
A8 A& FHHo2 Yt 4 F43tn, JEY
HE £ Agd g ozs 7149 gd sigst
E dAAe AAEY b 23R §NEo
1 AN E 714ste dlZ2EH (contrast effect)
£ Holttxn 89 ch(Sherif & Sherif, 1967). °l
o|go] o3 F 7o ¥EE FAld Hrlslof 3t
' AAYEY Hrlo oM F FEo] dAE o}
78 Axy EUE A R Afode ol
g H712 dal JEE gste 59 =¥ &
ol7|Ht} 719 Hret ol& FUA MFoz
A ¥g HAide o a2y Bd Aesin
A e F e $50] AF AA %= AF
de o FRE] AATZ &9 7L4AYq
gojer] HEo olg B ¥FFo2 Hrhsle
WZEHE o,

FAPE3 o). YE3} 0|82 WAz A
FEo] FHig AHEES YEE L dde S
AA 2 PrH(Fiske, 1982). ofd thdol dial A%
< FAgl oM Eo i@ 71E 270tz A
2¢ AFold £4& PR o iR 4ES
8tA s+&dl(Stangor, et al., 1992), ¥ H7}
ol Hrtatel 71& A4 &9 oju@ FEAT
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432 e A A A4 o EAzie ¥
ol 7]zt Y E3I dojuA Eh(Fiske
& Neuberg, 1990: Fiske & Pavelchak, 1986).
d& Eo FFAM A= e E2(Polo) H2E
HEgE, E2ee HI=e F-E onAe
F2olgke Jale onlAg 4A 9284 FE
o g2ty Hrkake AF U@ & A4
SAZ Fo FEHoZ EB MxoAW F3oA
BAE Af, EL 2RFLE FIN TER
HzolAt BRtE EZehe 4oz dHHYES
£ 34 "de Heolth(Lee & Ulgado, 1994).
&, E 2 1 o039 MdE Hriste | UojA
Zt Jidell dig Hrh7k dAEA e Afdle F
MEE F 2ot €A 7idol 2384 X8 AdS
Awjdhe 2 vl A2 (dominance effect) &2 39
537 Jeldth(Eysenck & Keanne, 1990:
Finin, 1980: Hampton, 1988: Meyers-Levy
& Tybout, 1989: Miller & Johnson-Laird,
1976 Murphy, 1988).

AlJA &3} Hastie, Schroeder & Weber
(1990) A2 E2&sde FAYE(ingredient
category) EE ©|FA T4 /WdEe] A= 8d
Ashe A, ool did HiHHA AN AREL 9
99l %4 (emergent attribute)& Bt} o] A
Zhe) e o 99l o2 A ¥Eo| o EAdt
A HReAd ds 2o 2L 99 FE¢& 3
o Zolegta AHsich. metA WA Ut
AU A4HQd AXgE dE AREL B} B
Fotn A2AQY U9YFE HH(creative reasoning
process), £& AAAH F w3 #4(cognitive
elaboration process)& A9, oju} EUX) ¢
Ao wel 1 #riEy € Ayt bd2A Jed
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Jdens YA H=E mEdddol o
. BYA s ARE 5] A A =¥
A2 YA g 250 d2dE # I
AFEL o] %L 238 Fv] m A d
28z AZsA sHol FHA Hrld ojE
t}(Fiske & Maddi, 1961: Mandler, 1982:
Snyder & Fromkin, 1980). wet™ o] A$E
‘ARQ+E YA (moderate incongruity) gz
g, old7bA 2 Venkatesan(1973)% AFEES
EE&2 ¥ A(non-novelty), & 399 %
E3H(extreme novelty) Rthe ARG 39 5
E3(moderate novelty) S F73tAL 4xo} ©]
£ ¢ A3y st wd BYXe g
A S A JAATFZ &olA F DA o]4F o
Fold Eoh B2 QA ¥ 7lEoof FHAY
71& AFlvo] of§ Z WgE doFol &9, &
A3d ol AANF HAFE AAdate ZFol
AR ¥& A2 JdolsiA He A7 At
o)A #Fo] HAHA % AuHY FHY F&
234 723E& $A Hed ol IFdF £Ee
BUX (extreme incongruity) 2z FCHMandler,
1982: Peracchio & Tybout, 1996).

e 2 e a4y

Il CHolOIRO| BEM eipoao) A8

2% "A"C A aHz FrkE 2209 A
4% 7187 & #HEA, 2002)olXM & APA
EoA A7l He 2 ARIEE AN
H glojA dAQ] A|EF(BAER)E AHSHA
%3 7 AllES &4 3 AH FHIHE A
. a2y 2vAEe AES BT A AFY

AT M32A M3Z 2003 64



2¥E M fio) M Lu|xt @l

#dd 948 7 £4 ARES 94 v asriE

£ HA=ERS oj4gozn FEgAR AFY
7t 285 E vEE AsEe Al Wl A
£l (Hamptom, 1988), &Mz Ao i
H71E dFske | Yol BA= Ao oig ¥
7he wteA] meigejof drh wmed & dFe
7ol Ade I FF vHE AHE HE
H 2u|AEe] S Hrtdke | FodA 1
e BAcyg FHEstd ATE APHA &
M Med BE o8BS FHoE £ ATdA A
AsE HAE AF F3% AT dig o)
RO EE R L R R g 12

3.1 7leX Lx/"rHy dxlel B9

Zzte] Bd=o] i Bk A= AR o
3 Ht f9dFQ Aol HolA AU AFdl
A Bk 2ok 3R ole FHAF
g% A7z B & ot ol A7 A8
€ FeEaMd Jveid 333 H79 o7t Al
FE 1Rt F AE(EL Mu2)Te 71€4 o
Aol 71AeAY FEE o7t BuHA] 4L 7
$2 Jeidep @t ojie dAT2E 4
o o steAde i Hie FEIAY FE
F AAHFE AXA & Bfolr] Wi F3
Halo] o AF}E & 4 St

3.2 7|2N Yx/moty Exe| 4%
ARE olFe AEE 5 & AFd U ¥l
3% " d@ Hrbt FYsA debddd

ole dINAB AT Az & 4 Ao 18
U 2 d7dAE Z3E #Mste | A A7A
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AR

2o Hriol U@ FFHE viwdte WP A
7] aj gl /id APAS BrdH7} FHHA
vehtnz SAENE o] &3l oy HA=d
g H7pt 3% wAE A Holod 2o fo
T 4% mHeAE $9% daut Ao 9
39Fo2 HrIF AFd dg Bt TF =M
8 Bl foA 4%E nd Aoz vy 3
AR AAFESTL dold Aoz Ha, H|EH
o2 Brtd Aol g Bt 3% A" Bt
of £ dFE nAe Aoz ved FAH
st EE It dojd Aoz & 4 o

3.3 7188 BYUR/HIIN Yxje| A

Ztzte] BA=d di@ Hrisk AF dF Bt
7t fo1A zolg BolA AV AFo dE B}
7b Bk A2 Jepdgd o] A$e AUA
Aol o AAUZE £ 5 Yo £E AT AN
& 71E Aol o ne vehd upeg o]
AY AZFZA A AA7L dgsoiol @ o
o H71A Adexe dA] EE rleHo 89
Agte AFolAT AR L FE3le =Y A3
IRAo2 ARE HHRYE o e AYA
Edd 9@ ARz BE Ao| gt

3.4 71X SYUR/HIH SYX9 3T

ol A%, AFd WY Bt F BI=E F ¥
39302 Bty v P Prheh FAkeHA
U 52 ojitt foFoz WA Jeddd oe
71€3 g ¥ ohg kY AYAME EYH
7b dofdol mat oj2j Fde BUX PRES
HriAzt 248 #4848 + fle dd 71dE 2%
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A T 0 O B o 90
& 1) d7ey
Ned A4 | B8 A4 |97 2% | B4 AaeE A%l T B A (FERDA 18)
- N4 U7 58 BEE o 98
" O IR £ 0 34 9e vaconz AF Ua

U

san |2 | 927 99UES | hbt #e nysine
¥A4 | 44 9998% | $hbt $4 ge ndsonz

e 9% | 244 | AuA &g e HasEolnz 3o gas A8 AF 48

29X | 234 | azaa 2% gaAsnz

2 Hol zEHZ HHE &+ Qi

(E Delle 28712 2A%E BA= AFAM o
B F e 450 AAAE EFH Ut
a3 4279 & tisto 7)1& BHEY Jet
¢ o]EEE FHeE e 2RSS dIdin
olel g HY o] Fes=o Ut & dFe
HIA= AFE RYEE FEEA ou AP}
Uehterte disted gdoz dug Aoz
2 45 H4E Yol A3yt vehd 4 gtk o]
A At daiXe H7F 23 2 FEEaN F
RE 71E o|2EF vlmdlo HAHREE P}

V. gt

€ 47 HI= AFAZ i 2vEe
HHARE EAstux sk @A Aot o
A ZA3te] dustg A%l FAAEY Mu|AS
TR ATFE Ayt WA (FF DAMe
FRAE T 53] 2¥AEC] AEL Frlahe o
Ao HA=e] AAAo] o8¢ 8L ¥ A
o2 Adse PAAEE Yo dT7E 4AYY
onf, (A7 oM e Mu2E diez ATE
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Al 479 Ae APusid. A7 Ay
Pl § HASVY AF 4% Yrhde
0 QoM 2MAT] @ 2ue 2A2 Fu
& AYsAE A7) A9 HA= A% §
4g 714 94 3 394, B4 94 2 B
A Ageg ANHL oo e HrlE Wel=s
st

4.1 Aol MY

E 47 A7 tio) g AEZ(MYAD)H
HASH(GAH) S AR A8 e e A
AZAE ANET. $H 9723 2 R84y
9 #Ho)g nste Mulo] te wyos
AR, (A7 1) 9% FYAZoZE o
B A48 AHAE A3 9 FE slRo
sth (AF e Aulaz BRYE 324
g Moz Bed AQdM 71e7d Ux) - 8Y
A& obrlste AF U ABMH2)TE B
E %9, ¥rHdos QAAY BYXsE B
E, & 27t AEPo) sk Yoz M
£ HI=e AFaA @t HAS=E dAFsinA
e 22 AMZALE AAEY. ol 7)E
A 91 % BUAs WrHH 9 2 BYNE 2
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2= Mg FYol O 28X @I}

RS &

A7) 9% Jxge Fohle E¥ES TRIA
A7|H oA AHE 7|22 FEAE WES
€ E2A ol g3t

AAZAL. A7 BA Risle HA= AF
o 3&gE 4R d3td AFY 7S FFA
€ 47 7o HHAEe] ofg Jledes o
A Ee BYAEe AFToE @9 Jt5d A8
< ANt o] AFESTLY BeAd ta Hrt
=g it a2ln &4 AFTERE AFE It
ste o 3ol Blcd T2 gAEY F8449
W AEE TFAAGD.

S (AT Dol A AP21 S 32371 9
g AR zAE AAEAY, o] ZAMIA e #4d 4]
Foll gt Be FEE IR 1 Sle dFBHE
ol AeFe HFA 278 e IHHed,
Aol ostd AFYE o794 HEAo| e AF
Lo 2+ ¥ #(back pack), EgAe] A gle
AETOZE FUE SU7I7 AU o2
ol AEFTYUE HA=o| g Hriske FASL0]
24zt & 43 e HI=ES J|EESF 39 2-5
Mo BA=gES 328 it

Iz EXAe)] o] 88 ZHETEY EHIANE
gu3tn £ Azt JAE, F A A
A Z9F -v3F HYrte Jed B BJ=
Z8E Zohf7] A3 3979 dFAES W2
2 23 AFZADE AAEAY. 9rie G 4
A 13 AR ZAPA dojd HAEES FHS
2 7 Bl U@ ARy F34E yoleleE @
o Ztzte] AFTANM 393 HHE dEe B
Y=o H3oRez FYrldle BA=E HEYdE
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U 25 ExAlY 24 AEA ) o]88 + UAA
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AL W3R E Ao|¥H(paired sample t-test)
< M Ree 238 ASs] AdMe
EYEE Ao]l¥4(independent sample t-test)
& Y. ¥ AP dF FFL AFe
#g o] &3t £ 479 FFHQ BA= AR
Hto] i dkE & dohlly]) H8 & AE
Blzoo Bt 9 AR U H7} Aol tl g
B zolENoz dglon, FrpHod ofd A
F. 32 AEVF BlE AF Huld R 9%
£ TAeAE We de JAEHE AHSEy
o B oA BojR Aol i HHE 2t
71 4@ FERIA E4o] o)A, o]Rg
AP L T EH 9T od FE= 71 A
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o] EEE B3 AHEA 2. Fern
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E olFe F AFENY BEPE s, ¥
Zbell B3 FPES MAE gx 95 o]Ate] Mg
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2L ATEL 479 B B olg BAE A
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g 223 A9 AFL dsMe F AFET
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B9 Bk fdA AolE EATHM=2.20
t=12.93, p<.001). @A & A7 714
Ade) g dA) F BIA o qF 27}o] AHs
A o]FHSE ¢ F Ut

B71A Aol A AF. ATE At AN
g Auled Wg 233 AFE s 44
AEANA AAE AL ed dia) Hrty UA
R EYA 2l me} 7 Bh=d dg Hrle
HEHe vizdg. 1 dde d79 49 84
3 A (R 3) HH 4. o AFHE B
Zt AEA A AXE A ert AREA 22H
eS¢+ Utk

5.1.3 #AZ#

£ AFdMe O Bl AF G 9P
AR E v@dte EAY 1279 A3e 7RI
o Agzyez AANHgT. 28y 7143 A4
dMe BUAAEA HHH el ToHoz
dAehe A4l doME Z229 fUYE, o]jrE
B ofUgol gt ¥4 Anst fARA Jelg
o, HtH xgelA vzdHo g dxste &
g2 xe dejy, A5Ar)e Felwe zdQME
FARE Aot JEldY. gl 2e 2304 3
e olgY FIe FPH FAAMEY =9
Bttt w2 714 A9 HobE Aol
AR5 B Ao doiME E29 F3
¥, o]2Edd Fey, n FHI29 oy
g, A"A7I8 qUEe] A7t A7 TdF ¥
o] ARE Yo 2H ojgd FHIY 54
Agjstn o AF#E Aestn =9sigd. 4 4
dzA0 g 2REL (B 3)d Fslo Fa
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g9} St

N1€d A /Y71 A9 4. F Hd= =
Tt 39302 Hrlslo] Y7t Adelx LAt
£ 2PdMe B2 did H7HM=4.88)%} 9
2Edd g H7HM=4.59)7 BF AF o
3 Hrluc ooz A Jelgehi(M=3.84,
t=3.35, p<.0l: M=3.84, t=2.88, p<.01).
a#y BbA g vlzeHeg dxse A
& %2 2d A H7HM=3.86)¢ A9)R)7]
o g F7HM=3.49) 257} A g Hrt
o #oF Aozt gle Aoz Jepgri(M=3.88,
t=-.07, p>.05; M=3.88, t=-1.97, p>.05).
AN Ao osid HrHA Aol ZoHe
2 9A8e AF(R?*=.16, F=2.72, p>.05)%
vlzelgog dXdte AH(R?=.18, F=3.22,
p>.05) 259 Ao KoaA ¢gL Aoz
veigth FeEaMe dig d3e g7H8 A
o ZoHez dAse Aye v BA3F
Hrtehe $9o] AA $99 32.5%2 /Mg 2%t
A(n=12) H|39A IX H$+= & 0 $4 &
o2z B33 e Frhe §90l 27.9%2 7}
3 %o] Jehgti(n=12).

71e3 4A/%714 U9 B¥. o] U4
0 FRgula Ao e +aFes 29 A
HA719 BA= AfFd A dAE B F29
Wg H7HM=5.21)80 AFd A Hrist
freldez @A Jepgen(M=3.25, t=6.26,
p<.001), AHA7]o hE HB7HM=3.77) Rthe
Afol Wg Brh felHez A v
(M=3.25, t=2.47, p<.01). ¥hd EH2 29 o
2EH Ay, SHE2d dF H7HM=3.90)
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s} o]2EH ] i HH(M=4.44) BF7} A%
o tE Briet fKoA Aolg Holx ¥tk
(M=4.08, t=-1.06, p>.05: M=4.08, t=1.49,
p>.05). ALY ZARE AW EY EF29 Ay
2719 AF dEM= 53] A7) dE
Egte] BAZ AlFo] i Hrtd FHHA A4
& oAe Ao Jeigd(f= .45, p<.05). &
B2 29 o|2EHS AR dMe SR A
3 Hrigo] AlFol tiE Hrtdl folH JEgE
nie e Udt(f=.59, p<.001). F=X
aMd i ¥4 ZAHE B9, E29 YR
Ao daXe st $4 ¥& Hisonz
B23H Yrg dvhe 9ol 29.0%(n=9)& 7}
3 wol ek, R ao o|2EHS FHfdf
HNE $Y9E 89| 42.5%(n=14)2 7}3 Bo|
2120

Nled BUXN/YY dX9 B, WA Jle
Moz BUXHAAM HrHy AdelMe 393
2 dA3e Ate E29 YT Z& oj2EHY
o AYZ9 AFo] dF o] HFE} o] 3
¥, B2 9 o|2Edd th¥ HrH(M=4.83) ¥
o2 iF H/HM=5.21) Bt AFol] ot
77t feF s B YettH(M=3.66, ¢t=6.72,
p<.001: M=3.66, t=9.38, p<.001). H7}3
AYAA HzgRoR dAdte Af, TH2 29
AgA7ld dgd H/HM=3.37)= AF g
H77b fedHez wA JeEou(M=2.91,
t=2.52, p<05), ZeH] g F/HM=2.97)
o} AFrel U Hrte KA Fol§ Holx ¥k
tHM=2.91, t=.42, p>.05). ALY B
oahd H71A Aol ujzod ez dXske 4+
9 ANl foAHY Aoz JeleH(R*=.24,
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F=9.60, p<.001), 94714 Zwd g H
igto] BR= AR Bl fHd 9% vA
I tH(f=.53, p<.001). FEERA AHE 4
HER H71A AdoA ooz dAjdle AT
E 7le3 942 734 97k dde 840l
A9 33.7%(n=30)2 1% ¥}z, ¥E9H
o2 dAFE Fve € O FA Y22 3
Bt e $°0l 29.5%(n=31)2 V¢ ¥
o] ¥HHAT.

71ed $49/97H4 8UA9 B4 $A4He
2 %oJHoz Hild 2 52 o|2EUN u|E
3oz Hrtd Hw %9 AFe E29 o2
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B2 xs AsjA)7]el g F/HM=3.60)& AF
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t=11.16, p<.001). 3AEN oj3ld Az~
g fYE L AYA7|g g9 vI= AF
of thald EHz2A9 AYA7|e] g Hrigtol
A Fol i Hrbol fFoHA d¥E vjxe AL
2 JYeth(f= .45, p<.01). FEEIA BN
U Ao e APzdd e F 4% =
FE U ¥4 gong 2y WikE e $W
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E9 Mz ge 882 A dehdd we gAl
Mol Axd did S FTHYLE ARE e
F Au23ke] BE3E ST HEd @
FYE9 A= = 89 o|Fe MIALE ®Y

SR

of met Age FMoMe & dY BT
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43 2 BdA O tF 23] HAA ol FolF

¢ ¥+ 9o

B Aol d@ AF. A7E 98 ANY
Adeled dg 248 43¢ Halol 2ze A
20l ol M2 Aol dal HshE YA
2 295 z2dd @} 2 Aol ol W B
7o) WEake WmaRe. 1 Ane A7 2n
BT @ (E 40 ekt 2 BA A
AR Avelest AdaA zAuRALE ¢ 4
i},

5.3.3 4 2%

(BT D9AM= 49 (A7 DF oA 2 7]
€3 Aol g4 s B3 AdelM 293

4) AFE e MY QA B Bisst Bd9 HEE) AFE e 47 95 Fr 890120, HAS AFol P HE Yo

0¥ A= Fe 9622 Jeigch

FIEHT 4323 M3E 20034 64

891



02 dAFe Artx2¥3H AEY, a2z
Atz Ageye] BA= AFo B B}
A7t B veigt. 9718 AN HE
gAoz dXde YT BHLY, 1%
AEzE gty 234 0 ZFHE 94
FYHA ettt 3 71€3 34% 9 2
oy 25 8dXdte F¢E BY A1E2RT
T gy, Azds gty AF Hrid
A ¥4 Zart F9 BFgeE Jeiged o
dF3H ALY, a2n AFEdd AE LY
A AF el A £4 Fax YT PFE
gk ety 2 24 HFAAM AAj= F
93 Wgoz Jehd 15T T ¥ FAA
gt 2 A3E e 2 =23A

N1€d 9X/47H 4dA9 B4, 9 &9
XN zoFez dAshe A5 M e A7tE
2334 ¥ HrHM=4.95) 2 Altsde of
& H7HM=5.10) HI= AFd dg Bt
#94 AolE oA sk (M=4.80, t=1.03,
p>.05: M=4.80, t=1.55, p>.05). 234 ¥
7bd ZoA H3oFoz dXste FAfe HE
o] B FHM=3.73)% AZFsdd P
H7HM=3.43) 2t} AlFol i Hrprh felH o
2 A Jehgti(M=4.71, t=-3.83, p<.01;
M=4.71, t=-5.38, p<.001). 3AEA AR
o3t bR AelA 3oz YA g A7t
2339 Agtsde AfFd dsld Yrixr=g
Fo i Hrigte] HA= AF Hrldl F9A 9
&g tiXe Aoz veldt(f=.56, p<.001).
dgoz FEEaMd did ¥4 AnRE A¥E
A, YA AN 39Foz dXde Bie
71 43 Wi 3FH ¥t dde T

892

UYY - ol B+

o] NS 33.3%(n=1D2 713 Bo| vehte
o, dzedez YAse A9E FUR 24
30.3%(n=10)2 714 o] $gsget.

7143 44/9714 8499 @S- o] zHd
v Atxay3n AZEid, adx dedds
Aetadzte] Bl AFrt dgEd. ddd 9
3 ArtxagFd dE H/HM=521)EH
AF A Hrpt feR WA Jegod
(M=4.05, t=3.34, p<.01), W2 A%3d
of dig H7HM=3.55) Btk AFe] i B}
7} fddog gA JelsthM=4.05, ¢=-3.00,
p<.01). A2 dFPFe] dg H7H M=
3.73)8t} A= AR A Hrhh felFoz
A Y& v (M=4.60, t=-4.30, p<.001),
Algtado] o F7HM=5.34)Bcke A Fol o
& Hrh feldez ¥A Jehgti(M=4.60,
t=3.39, p<01). AAELY Zd] w2w HH
ANx2gFE AF3de] BT AF A
£ AZ3dd dig Hrit AF Hotd f93d
% nXe Aoz e (=83, p<.001).

o2 ggE Aetsdo] AFd dsMe
W3gFol g Hoizk AR Hrtd feHd o
gL v Aoz UeRth(f=.49, p<.01).
g FERIN Y AAE HY, YriE=
833 AFsde AFd daiMe vt $4 &

& gAclzE YA grie dvke &9l A9

28.3%(n=13)2 71 ¥< $HEE Y
on}, @z Aetsde AFe dsxe AA
&9 32.1%(n=9)7} 713 42 Wil 34
Bk @da 7H Bl $HEd, 1 dees
€ ht $A 942 dAclzz 734 Hr1e @
e g¥o] AX 99 28.6%(n=8)2 Ugd.

HYHAT H323 H3E 20034 68



S Hfo FUol o8 26X} @It

100> Qo- 0 > Q: 60 > Q.
1 2l 6V &l d+V

ekt
&k
£¥ khlv

¢k Bl bl SRE BRSRE 4 Mebk WRERF AV 1k Bh bSPFE Rl ekl bRFRF 8V 4k 3RA L

(%191 "9T=UWcE ik Zoofs e hde
(%881 BI=U)TR £k ZacB k¥ 01 &
(11T "9o=UNcke R bled¥ SRR

DAV
V< B L, 1Y

8y=4v

p1e=9 % EL'€=V

DV
€8'6=4 % [9€=V
6= % 8¢=V
kR

(T by
feahisle
k&x

(%LVC 12=UNk k&2 blede SERR
(%Y 62 'Se=UNcEs ek ZmlokB 3B I ichie

we816=d VG =4
Aa:mt"a

V=¥
gav=4 » -:m<A<

pLe=av

€9€=4 ¥ G6'G=V

QGOmQ
1Le=49 B $5'¢=V
GGe=4 B ¥6v=V

kBE

¥ hly

(%V'9€ ‘Te="UNck k&2 bledx SRRE

qv=84=v

SIy=av

88°¢=4 ¥ 96'€=V

4=V
08'¢=4 ® ¢LEe=V
9%¢=9 ¥ 61p=V
ki kTl

(%128 "B="Nck kit Ple2x SRR

0GB GT=d .mmﬂwm&
A:-m.u.<~\ﬂm<

16v=av

% V=4 867=V

=V
86r=9 B 96G=V
G6y=9 ® ¥9¥=V
kB kbT

—
N
o

el
kk&

(%982 '8=Uicl bk Falokh 3B (i {chie
(%128 '6=UNck k&2 bodi kb B3

3L 6=d TY' =
(o VY =8V

DEDV
.'ﬁAm ﬁ ..Qms<

09%=4v

veg=4 B ELE=V

DV
yee=8 R ELE=V
xpE

(%682 "E1=Wiclk bk Falokh o8 d ichi

w65 VI=d TG =4
A:umw\H%

g<gv<y
T B V<Y

S0y=av

GGe=4 § 13°6=V

QQOmQ
Gee=4 ® 1¢'G=V
kB&

iy

(%608 01=UNcE ke bab B 3l

0 dH B DV

[Ly=8V

Ere=4 § ELE=V

g=y
gre=4 ¥ EL'E=V
et klsEla

(%6768 "TI=UN¢E k&2 ik B k3l

w8L91=d GG =Y
A:-<<"m<

08 y=4v

01'6=49 % 6=V

g4=v
01'G=9 ¥ S6¥=V
kB kb

s
Ul

Rl
el

(B {cks Blo bkl
& W WTESE

R
FRkE

{ci $

1k SRF Bl

& T
B3y

(PR
£1:41%

bl ek

[

BBl

R 15T £k (v B)

893

ZYEHT H323 A3 2003 6%



g - olgw

R S P S P BT % B

1€d BYA/9HY 449 AL, B4 Jle
Aoz BYASAM A AdoAe zFe
2 dAste ArtEeyy & Agadyd A
Y Alole] HAE Afe P H/ME vimdd, A
HEEYT EL Asdd oi@ B7HM=4.98)
2 ALY g BH(M=4.96)€ AFl o
& Hrtek frdd Aolrh YATHM=4.91, ¢t=.56,
p<.05: M=4.91, ¢t=.38, p>.05). H|zH o
E dAgte At F9E 242 Jehlo @
33 AFzdd W@ F7HM=3.95) % B3}
23l the F7HM=3.88)% AF o H7}
g #oA o7t gle Aoz JeidtM=4.15,
t=-1.14, p>.05: M=4.15, ¢t=-1.46, p>.05).
ARH o3t Hr1H Adels 3ejFez o
Adte 7Mx28F 2 Jzidisd AELeys
9| AFol thatd QrtE2gFolt Aesdd of
¥ w7t B o} NE2gd W@ Hitz AF
Bt oA %S uAe Aoz et
(B=.29, p<.001: B=.28, p<.01). F€EITA
o d¥ 24 ZAse ged 2ok %73 Ak
A zoHez dXze Afde AA 9
32.1%(n=26)7}, 28n wafAoz UXshe
B¥E AN F 36.4%(n=32)7 BHAYL FE
st FRAR Hdte 9oz JHY Wl
Ukttt

1€ BYA/H7HA 89A9] A+, dtxe
43 FL Agzdd dg HHM=5.25)80h
AF dg Bt fgFez WA Jehdon
(M=3.74, ¢t=7.33, p<.001), H328d g
B7HM=3.63)€ AFol & stk FolA 2
ot gle RAeE JeRthM=3.74, t=-.81,
p>.05). 23y qgYF ALY, aeln A

894

F393% AEl e AF] Y YHE BE, ol
FYF T2 AFI A HHM=3.73) 5t
AFe dF Frivh feddez w4 Jdelgon
(M=4.81, t=-7.71, p<.001), A&} o
§ H7HM=5.14) Bt} AFol diF Bt 43
o2 A JeEPth(M=4.81, t=2.17, p<.05).
FARY ZFdMe Jrtzegy &L 4tz
7 g3l AR HrboM HajeYd) oig o
7V7h BRE AF Bl f9Fed 93%e njAg
© 2948 ¥9d(f=.66, p<.001). FEEIA
of dig ¥4 Zild o3, Yrizxazy e
Agzds Hiedgel AFodMe AN 39
29.4%(n=25)7}, ddYF & AF3d A
239 AF e A el 27.1%(n=26)
b BF #EE 83 2PHog Hrgdan
SRl 4=

5.4 (A7 2)2| E9|

79 Fde (E H% 2ol 84% 4 Ytk
Zlefez A8 HrA AdelMz gA e
HAE AFd A Bk 4o Auj2gAel
W Grteh oA Folg BolA FAU F2 o
Ht o 393ez geten, 1 oft AL
A 2% T HI=RY Jed dXE =y,
ol FaAF A% At sl deez |
EHoE AAT HrHH Aol BYH s

FE A (T Doxs 22 dgoz 8y
o] 7Fsdith. WA AAEY ZF 2% w594
L2 Brkste AFEE 2L QEYTo U ¥
717k A #9439 FYE vl dfolnz
ole #34 N¥EYE d3ste ZAE YNY
F o 7R3N FIAdx st FA e

YN AT 324 M3E 20031 64



B MR FHol B Loix Wi

AT

Aoz A HrE fohe 9ol M
B2 AL o2d AAg s Rolgn 3§
Act,

lgA o2 BYAHAM H7tH AddMe &
Ao gAde A5, NE gAd A Frie)
AFd A Brle FYAY Aol& Holx ¥k
o o] A9 Mol FEEuA ] U FHE
N Aipyl Fa% oug et Zd osid
B S FEsld 3FHE Fde $9H
ojgjoln 7iEteg FPHoE Yrigde &H
of AiiAoz ol vehgdel we}l AUz Ao
g% Axz & F o

iAo 2 J1ed A4 FrHH A RFA
B4R Afe Haddos yrig A o
g Hrket A Fol g Hopt fARE Ao2 Je

on, ALY Ao REFHOZ uFoAo
2 Hrld dAlol i Brt AFel i Bl
94 9FE vAe Aoz Yeyt FAEN
AT it A gL HAojnz H3Fo
2 yridde g9l /Mg witdh gy o 3
FE (@7 DolMe 2& dgzasd g Adn
Eoe 733 sAgEs o dnod, Jla
A AQoA e BdAe (47 DI vayd ¢ 4
dAez 9%S 94 nAe Aoz Jeyd (4
T 2)9 At Y E FEI FFHo=
BWhgde 9% %ol AlvA ARy Rz
dotEE ¢+ o

7S A Jlgd o dxsa By 3
HolMe A3l A4e Fuitdoz F3awst
vektt. 7led Aol 94X oiede @Al
B7HA AolA BdAd= ASe v3zYFes
Bt e AAd W HrkZ As) HAT A F
i Hrprt dYE e 23 SAYER §

HYHHT H32N H32 20034 68

BRI

o dejute A& £ + Yo 2z (A7 DH
' 2 AHa Y4ARe] ARdA rledeze
LA SA T Ho1A A dAte Fe B
d= ARE FFHLE Wiste AYA Adt
ettt mekd Muladde] AS, AldA fAb
& HIHE e J1holBA odFd £ AR o
EYE #2 4% 2o AAA ZiE dg 5
E U5E 2o FAd. ok2d ried A 9
7H el =T EdAste ALY AF
d8l 3342 Brte & Ate (@7 DI v
WAz dddE FEste IAH =FE B
AFE SFH2E FBIR dte Aoz v
ot

V. 58t 9

6.1 HMZF2t AMu|20f chgt Gi7Znte| v|u

(FF DI (AT oA dojA Aoz A
Au 28 ulm - goketd (X 5Y8 2t} o] vz
o st MulzelNE slgdoly HrHoz o
Adte Ao BT BadAo] oA, A4
AE goiME HAAA AhelM Aol 594
22 Hrlge HA=tY AFE 28 Ry
2 HEQ. 2 olfe Yol =9¥ ulg 2
o]l AES] AL, 53 B A7oM A12E HHA
9 7o) BA=o| Av|z} Hrlo) 28% o
&g v A H9, 53 HA=Ho| e Aol
2HAEAA & oulE Rojdly] §E Aoz
HNdnt. =F rleHo BUAXSHAT HriHo
2 dAte A$E AEMe) AFo P B}

885



yeg - olgw

A R A S R B e A AR

(£ 5) g7gne b|n

e = i (AT 1) HRAF d+25% (AT 2) Mu|2 A7ZAn
e e T L Ak | Boks A
394 94 | A>AB & B>AB | #33 AlvA &F | A=AB & B=AB 353
v 5ol YA A=B=AB Z3a7(T¥0l8) | A<AB & B=AB 389
93 A>B>AB(A>B) A>AB>B(A>B)
2YX 3 144 sNgEs e 244 995
A=B=AB(A<B) A<AB<B(A<B)
A>AB & B>AB
9 e ey |A-AB & BaB|  AMA &3
g ASAB & B=AB|
A>B=AB(A>B) A>B=AB(A>B) |
Bl e ZA% Fe Tiﬁjﬂfﬂiﬂ
B>A>AB(A<B) A<AB<B(A<B)

A+B: A Ast AE BY HA= AR

A, B: 43249 #d3he AY BA= 4 710 g Bt
AB: 43z #9ste T HAS 4 714t BAE AR g B}

€ 23080 AEHAUAT FHHY Hrlo R+
of %8¢ Fovle AL B W, Mulxg

$E AU Add 3 FPHoE BIHEIA
o, 71¢d A3 944 AYAA 25 YA
£ A%t AAAZAIME d2EFH} AMul2d
A%E 34 AR dojdd e}, An
o e BT FRHoAT Au|lx9 AFeHr
AZe 747t o 2@ 542 Hotd] @ Q2R
B 2ol wet AETTY o7t EAdTUe
AE ¢+ 54

6.2 2172] AN

6.2.1 ol&4 A

g3 Heje) sl AR FL BAE ARe

896

A AENA Zzte) His ¥ oy AP A
gol g B7LE We=F I, 28u AFAHA
AR G2 Y 0|85 FE & ATl T H
7HE FACE o]FojAoH T go] AFHRA
et ddg 439 AF2 A 2714 8Y
A A da) e 4uA g712 & FAY
ol MAHA A7 oty uFF Fgoltt.
A B d7e ddishe AR A% B8 AfelA
H 28 ARG UEAe Hrtd Y o]&d
AAsH s b 9o g Zet. 53 aHA o
gAARM EE F8F J¥L s HU=
aAgadA g olg g A+ AHAEY #H FF
FuidAs de #EL e Bgd FHAY 4w
A A2lg TBEoEHA 71EY 2HAES o8H
g 712 AAFH #HAMY A7 e @
ARE FEH] 4T =82 e HdAH F82

AYRHT 323 M3E 20034 6%



BYUS HAe KYol o A6|X Bt

AR s R

g 9ol Zert o2 HddMe dute
2 AAA A7 33A ARE AR BIAA
34 A& devn sed, FA LHRE
Ao A3 AAH A 3 BAANE =Ae A
Zzk oy @ AARYH B deleA oled
AX T oM & d79 o9& &g + Y
9. E M2 g AFTo g Brt A Aol
= ulagess 2o BYL A4S 7hedtA ot

2 @79 ol ANAE ded 2o AA,
Agod e A3 dadol 334 A e ve
O @ & 479 2 f2d {IAF
oix A EdA e F4H WkE ¥ A
£ 7 oy, dAFHeE YBE Hena g
= AFE A2 WG B5E AY HoA
dskt. a2 Mulze Ase AAA dud,
53 7le3 A9dMETe H7HA AdoA 4A
e A% AFE SHAE By MM
7189 AedFeiMe 43 g8l 944 484
o d¥ F8AHL 1 YA w e & 7
itk ol @ Aie LH|AEC] BA= AFE H
7vete © 3ol AFT w2t A dages
A Hr7t g2A Yehdde A& BoFe A
o], ¢oF old g MAH A7 "sAE
Hoj g},

A, AFY A5E 71€3 AddAe 44 o
F7h Aol B Brtol Hep & FE nAAH
Aul 29 A€ 71€4 AdEdE ¥7H4 3
A9 A BTt AF g Hrtd oo
o $8% %L viAe A ¢ F Y4 9
Ade WAFZE o¥3te d oA 718 2
W3 kA AP ol oldEof 3, e
£ A g x@elM AFS B
Zo| #Ho|ge AFE Ho|AY Te Aujxy

AL HT H327 M3L 20034 6Y

L AR A R

7359 2ol AYA Rz o FAE Ho|AY
25 AZH 2o EAE 94 F& 2He 3
Atk 2y o] Ay oW ASe g9
2447 a2 s9isld Hotel J8ge vX 3,
old g} asiidel dAz st AAE F
AR o2 BBl g steAd U A7 ¥8A
< 3o Fda & & o

AR, detdez AAF EdXe +34 43
3 dAEdn o a8y g 479 AR B
A 393 BYAIL Y 2S¢, ATH Fiolx
g 2HAEL oY YA A¥dME HA=
AF7E ANse d dFE 949 FeHEE AN
ol2 Q3 23z 3IRF HiE Wik 3¢, £
old¥ Ade H7l A AFTd el g e
A& ¢ F 9.

A, & d7diMe 2HAEY HARE &
A Sl AFH W B ojlel FeRIME
T AAHEN WS Bzsdos AT
AFHoge YT At veibgr Feu
Ao vehd AHREY] Ao Az e
A& Mg F7] Wi anjAEe BEAE
A st =72 FEEHMU 2HAE] AFol
U BASE oA HrksteAd g 23 a7
£ F83A%, B ov] sle 24E 47| 99
HNe o 28% 27t YebgeAld g 40&

BAstE Aol e sl
6.2.2 HARA AN

2 97E 434 AN T 2 gud
AAEE AT Ao BAEe] Aol SelN

ANEEY 394 BIHE ZE 7143 Afde
W H|go] Basjth WHd Hrpyh ¥ HI=

897



Heg - olgw

T T A A S G

o] AFE 94l w2A "ot "N e
AN E v & B G A5BAE 13}
A ded, og d7o A}E o] &3 Zo|
Ak viAE AgE dgsr| e oE §3
o] A welg pAFozN ¥t FHAHY A
£ de Az ugysde 2E ¢ 4 A% 539
gzl o AASY FEU ¥R Ao #
oM 7HA7F Qa2 go2A e
grsin FHEE FAN] AdMe FF =
HNe 3 EdAY ££& 289 Fe AF &
EUE Addsd Fozn HE Az B ojig &
HZE2RY Hod 33FA AHAE RET FE
AS Rojt walM B AFE AE T JAT
o] Bk HAES AFel oA WS AAske
dge ¢ F I Aoz By,

2 7l FEE AL RE, AA, A
A% QXA dBHo] WA HAE AF Hrio
34 4%& AR Edde Aot 83 ¥
& BHcE AFE HHAAER 2e A$e
MEE Aegtte o2 F33ez Ykl
of gl tdle} 2H|2EL HA= AFE sl
AEL AdEezn 4g 7 de #73Y 49
Boe §4 B A 298 £ e A
A3 vl o F83A V2R ARE 5T 9
g9 RojHthe AMAle] HIEE oA Ex|AMs
o AH|AE0] Pt AL FEE + U=E &
£ AAA ] dig x=¥o] ¢ Faditin A,

X, Mulze A4 7igdos BYAHAT
YRz dXse A¢ F AFLY BIEYE
FE3 FAAA HrtE wdd. gelA ojne
2t £ Jds &8 Fede xPuog AF
AN fAHE el e 719E o} AFE e
A% v 4 dy] A4 2AGME AHolgt & &

898

A,

AR, H714 AdoM A ste € e
A Ao AAH dA R BAY] AF
I Au|2 25 3334 9YEHY FP4A ¥
7k 7123t A #¥E ol Fele TYo| el
AgHo] ¥4 gl olze A2 yEhyn
HetA AFE ol FE AFolu Mulazte] FEA
3 #Afle] BAE T2 AAZF HrH RdelA
EUAE Bole At AF AHL Ade A
o urgsig.

A, Ztzte] AFAHAE HIRIE AEFH ¥
sk Aold) gt A3 d2A Jedd ¢ &
ot by BA= AFE 4% AUAY AF
22 A% FEY AU F2 Ao AFS
549 w2t g2 A &5ojof @}

S, BAE Afd d@ Bt Ao A
L8 fAIE ZAFE HAux srigds FF o
EE FHde Aol7t EA4Y & Aot GA 7|
e B3H Zd gEr e 2HAES B
EAZ B Y& Fol YT Ao A
= 2uAES Bt ARE AFA FHHeE &
=% 7 eAE d7cte o] HgAE Ao
g,

°ojg} o] & dFe JIFE] HA=d AR
Ags A¥ste o oM FEY H39 JEL
AN Sl B aHAEY] BA= AR Bt
of thg UL wosH 2uAETY AFUA
o/ AN olH @ YL Bzde Aol &
FAQA BFE AXge 98-S . okge o
FE Aol Q@ d7E vingesH AF 29
I Me|x TN 242 g AF Ago] dAE
d ow @ S Fesor  RAAA A=
B&E AAE Aol

AT H32 H3% 20034 68



"ﬂ‘.: Xi#—l FU} ME *HIXI ﬂﬂ

6.3 o372l EiAiol B Ay

£ Q7 Q7 dAel dEgos AL
WA W7k 4¥E Yolue YAH A7)
W e 2e BAE Zeth AA, AF 3
Ao 3% 9%E NAE Bz, AY, AFo|
U Bdse) e ALE 59 AR Beel g
240] o|Fol47) gsiet. wepd goz Heh g
¥ MBI BE A7 P HE AR
W4E 23U B A7 ol FoiAt § Aol
o EA, E A7E Ade BE Aolg ¥l 9
o) AR AWz 22t @ AHaeeg o
3 olgolal Aolmz B & AF T AEe
ok S ol dield A7t Adsleler
Aoz vl AW, £ A7INE A=
AF7 Lol@ & Ak GAT 4B AT ARE
g vmae APAFIA ¢ NG e A
3l m@5lE @ Uoid £ sl Al A3
2 J37] Astel FYAEAA & A AW
& ANs JUT AolE FH02 Hmsia,
23y @ YA SR A3l el ool
Aol g oleAel dRst Aok EARE AT
1 =8 vEde ST 967t e Rl @
B gozE @ AYANA Be B A3
AL ol et BE Holg Avle ATE 7
S3T. U, B A7AE HARNE B
BYE AF F7id U@ HAS Fe QA7 o
J%e AENE Topugit Ty dAze
oqug HASst BA ANEREA 9N 9%
o Aolmg, oldE WSEE L% A} ol
FolAok Bt ThAA, 2uE] H7HE Bels)
AR A& Lohs] AdHE o8 urk A
Hog syl H3 uo Ausd F4H 24

ol

AYGAT M323 M3IE 20034 68

S PR e P R

o] wg At olFojAolTt. AMA, (&
T D9 A, 718 YA YR AE o
FE 2oy #3714 AdoA vz ez 94X
0 Jlgdeg gXdle A AF Ui H
JHARE FYol2o B HYA3AT ol HHL
ol g Zfol FAAY Ao sl YL
383ty shea EL WY =¥ & deAE A
Hahe del= FAZE Aok, wetA o] & d¥ol
ojghe X¥AQ #iX & srlRdE ol g Al
BA A8 5o Br pHAos ¥E Fe
7b ik dEA, 71eA A4 31 Ade F
840 ddME FeETA ) o3t F9H AT
o] o]FojAc}. olo] i AFAH EHE Frkdhe
AT FF AFoA o]FoA & §int.

EnEd

b3, gt AME(1999), HEH 2AS 2 o|2x
88, A

o) E-7H(1996), “AHa ZARTEo] AFARA v|X&
98" dAFYATR, 33, 1(#), BN

, AAR02), ‘&8l 5 wAE g
Auj Yk ARAYO|EF B LdIxEA
T, 13, 3, 215-24.

o] £J(2001), XA 2|&, )AL

ot Jedl T 2000), “AF Z2aF & AW Ao
Z," http//korea.internet.com, 129 20U#}.

(2002), “BA= AF A5 Al hip:
//korea.internet.com, 48 293}

Aaker, David A.(1996), “Measuring Brand Equity Across
Products and Markets,” California Management
Review, 38(3), 102-120.

and Kevin Lane Keller(1990), “Consumer

899



ooy - olgw

R A P PR i

Evaluations of Brand Extensions,” Jourmd o
Marketing, 54(January), 27-41.

Adams, William J. and Janet L. Yellen(1976), “Commodity
Bundling and the Burden of Monopoly,” Quarterly
Journal o Economics, 30(August), 475-498.

Alba, Joseph W. and Amitava Chattopadhyay(1985),
“Effects of Context and Post-Category Cues on
Recall of Competing Brands,” Journal o Mar-
keting Research, 22(August), 340-349.

and J. Wesley Hutchinson(1987),
“Dimensions of Consumer Expertise,” Journal of
Consumer Research, 13(March), 411-434.

Anderson, Norman H.(1981), Foundation of Information
Integration Theory, NY: Academic Press.

Bridges, Sheri(1990), “A Schema Unification Model of
Brand Extensions,” Unpublished Dissertation,
Graduate School of Business, Stanford University,
Stanford, CA.

Broniarczyk, Susan M. and Joseph W. Alba(19%4), “The
Importance of the Brand in Brand Extension,”
Journal of Marketing Research, 31(May), 214-228.

Chakravarti, Dipankar, Deborah J. Maclnnis, and Kent
Nakamoto(1991), “Product Category Perception,
Elaborative Processing and Brand Name Extension
Strategy,” Advances in Consumer Research, 17,
910-916.

Erdem, Tilin and Jorrre Swait(1998), “Brand Equity as a
Signaling Phenomenon,” Journal of Consumer
Psychology, 7(Spring), 131-157.

Eysenck, Michael W. and Mark T. Keanne(1990), Cognitive
Psychology, London: Lawrence Erlbaum Associ-
ates.

Herr, Paul M, Peter H Farquhar, and Russel H.
Fazio(1996), “Impact of Dominance and Relat-
edness on Brand Extensions,” Journal of Consumer
Psychology, 5(2), 135-159.

Finin, Tim(1980), “The Semantic Interpretation of Nominal

900

B A

Compounds,” Proceedings of the First Annual
National Corference on Artificial Intelligence,
Vol. 1, Robert Balzer, ed, Stanford University,
CA: American Association for Artificial In-
telligence, 310-312.

Fiske, Donald W. and Salvatore R. Maddi(1961), Func-
tions of Varied Experience, Homewood, IL:
Dorsey Press.

Fiske, Susan T.(1982), “Schema-Triggered Affect: Ap-
plications to Social Perception,” Affect and
Cognition: The 17th Annual Carnegie Sympo-
sium on Cognition, Margaret S. Clark and Susan
T. Fiske, eds., Hillsdale, NJ: Lawrence Erlbaum
Associates, 55-78.

and Mark A. Pavelchak(1996), “Category-
Based versus Piecemeal-Based Affective Re-
sponses: Developments in Schema-Triggered
Affect,” The Handbook of Motivation and
Cogrition’ Foundations of Social Behavior, Richard
M. Sorrentino and E. Tory Higgins, eds., NY:
Guilford Press, 167-203.

and Steven. L. Neuberg(1990), “A Con-
tinuum Model of Impression Formation from
Category-Based to Individuating Processes: In-
fluences of Information and Motivation on
Attention and Interpretation,” Advances in Ex-
perimental Social Psychology, 23, 1-74.

Gaeth, Gary ], Irwin P. Levin, Gautam Chakraborty, and
Aron M. Levin(1990), “Consumer Evaluation of
Mudti-Product Bundles: An Information Integration
Analysis,” Marketing Letters, 2(1), 47-57.

Garbarino, Ellen C. and Julie A. Edell(1997), “Cognitive
Effort, Affect, and Choice,” Journal of Consumer
Research, 24(September), 147-158.

Goodman, G. O, J. L. McLelland, and R. W. Gibbs(1981),
“The Role of Syntactic Contest in Word Re-
cognition,” Memory and Cognition, 9, 580-586.

HHEAHT H323 H3E 20034 6%



BYE HF pHol MR 2uiX ot

LR e

Hampton, James A.(1988), “Overextension of Conjunctive
Concepts: Evidence for a Unitary Model of
Concept Typicality and Class Inclusion,” Journal
o Experimental Psychology: Learning, Memory
and Cognition, 14(1), 12-32.

Hastie, Reid, Colin Schroeder, and Renee Weber(1990),
“Creating Complex Social Conjunction Categories
from Simple Categories,” Bulletin of the Psy-
chonomic Society, 28(3), 242-247.

Hauser, John R.(1986), “Agendas and Consumer Choice,”
Journal of Marketing Research, 23(August),
199-212.

Keller, Kevin L.(2002), Strategic Brand Management;
Building, Measuring, and Maraging Brand Equity,
2nd ed, Englewood Cliffs, NJ: Prentice-Hall.

(1991) “Cue Compatibility and Framing
in Advertising,” Journal o Marketing Research,
2(February), 42-57.

and David A Aaker(1992), “The Effects
of Sequential Introduction of Brand Extensions,”
Journal of Marketing Research, 29(February),
35-50.

Susan E. Heckler, and Michael J.
Houston(1998), “The Effects of Brand Name
Suggestiveness on Advertising Recall,” Journal
o Marketing, 62(January), 48-57.

Koernig, Stephen K., and Alber L. Page(2002), “What If
Your Dentist Looked Like Tom Cruise? Applying
the Match-Up Hypothesis to a Service Encounter,”
Psydhology and Marketing, 19(1), 91-110.

Kotler, Philip(1994), Marketing Management: Analysis,
Planning, and Control, 8th ed., Englewood: Cliffs,
NJ: Prentice-Hall.

Lee, Moonkyu and Francis M. Ulgado(1984), “Alternative
Models of Cognitive Processes Underlying Con-
sumer Reactions to Conjunction Categories,” Ad-
vances in Consumer Research, 21, 483-483.

HYHAT 32/ A3 20030 6%

Gl

S 2 y eomean

Loken, Barbara and Deborah Roedder John(1993),
“Diluting Brand Beliefss When Do Brand Ex-
tensions Have a Negative Impact?,” Joumal o
Marketing, 57(July), 71-84.

Mandler, George(1982), “The Structure of Value: Ac-
counting for Taste,” Affect and Cognition, The
17th Annual Carmegie Symposium, Margaret S.
Clark and Susan T. Fiske, eds, Hillsdale, NJ:
Lawrence Erlbaum Associates, 3-36.

Mervis, Carolyn B. and Eleanor Rosch(1981), “Catego-
rization of Natural Objects,” Annual Review of
Psychology, 32, 89-115.

Meyers-Levy, Joan, and Alice M. Tybout(1989), “Schema
Congruity as a Basis for Product Evaluation,”
Jourmal of Consumer Research, 16(June), 35-34.

Miller, George and Philip N. Johnson-Laird(1976),
Language and Perception, Cambridge, MA: MIT
Press.

Montgomery, Cynthia A. and Birger Wemerfelt(1992),
“Risk Reduction and Umbrella Branding,” Journdl
of Business, 65(1), 31-50.

Morein, Joseph A.(1975), “Shift from Brand to Product
Line Marketing,” Harvard Business Review,
53(September), 56-64.

Murphy, Gregory L.(1988), “Comprehending Complex
Concepts,” Cognitive Science, 12, 529-562.

and Douglas L. Medin(1985), “The
Role of Theories in Conceptual Coherence,”
Psychological Review, 92(July), 289-316.

Osgood, Charles. E. and Percy H Tannenbaum(1955),
“The Principle of Congruity in the Prediction of
Attitude Change,” Psychological Review, 62(1),
42-55.

Park, C. Whan, Bemnard J. Jaworski, and Debra J.
MacInnis(1986), “Strategic Brand Concept-Image
Management,” Journal of Marketing, 50(October),
135-145.

901



Huy - olgw

and Gerald Zaltman(1987), Marketing

Management, Chicago, IL: Dryden.

Michael S. McCarthy, and Sandra J.

Milberg(1993), “The Effects of Direct and As-

sociative Brand Extension Strategies on Con-

sumer Response to Brand Extensions,” Advances

in Consumer Research, 2, 28-33.

Sandra Milberg, and Robert Lawson

(1991), “Evaluation of Brand Extensions: The

Role of Product Feature Similarity and Brand

Concept Consistency,” Journal of Consumer Re-

search, 18(September), 185-193.

Sung Youl Jun, and Alian D. Shocker
(1996), “Composite Branding Alliances: An In-
vestigation of Extension and Feedback Effects,”
Jourmal f Marketing Research, 33(November),
453-466.

Peracchio, Laura A. and Alice M. Tybout(1996), “The
Moderating Role of Prior Knowledge in Schema-
Based Product Evaluation,” Journal of Consumer
Research, 23(December), 177-192.

Rao, Akshay R. and Robert W. Ruekert(1994), “Brand
Alliances as Signals of Product Quality,” Sloan
Maragement Review, 36(Fall), 87-97.

and Kent B, Monroe(1989), “The Effect
of Price, Brand Name, and Store Name on
Buyers Perception of Product Quality: An In-
tegrative Review,” Journal f Marketing Research,
26(August), 351-357.

Lu Qu, and Robert W. Ruekert(1999),
“Signaling Unobservable Product Quality Through
a Brand Ally,” Journal of Marketing Research,
36(May), 258-268.

Romeo, Jean B.(1991), “The Effect of Negative Information
on the Evaluation of Brand Extensions and the
Family Brand,” Advances in Consumer Research,
18, 399-406.

902

B B R R R e

Samu, Sridhar H, Shanker Krishnan, and Robert E.
Smith(1998), “Using Advertising Alliances for
New Product Introduction: Interactions Between
Product Complementarity and Promotional Strat-
egies,” Journd of Marketing, 63(January), 57-74.

Saunders, John and Fu Guoqun(1997), “Dual Branding:
How Corporate Names Add Value,” Jjournal of
Product and Brand Management, 6(1), 40-48.

Schimrmack, Ulrich and Rainer Reisenzein(1997), “Cognitive
Processes Involved in Similarity Judgements of
Emotions,” Journal of Persordlity and Social
Psychology, 13(4), 645-661.

Schmalensee, Richard(1984), “Gaussian Dermand and Com-
modity Bundling,” Journal of Business, 57(Suppl.
1, Part 2), $211-5230.

Sherif, Muzafer and Carolyn W. Sherif(1967), “Attitude as
the Individual’'s Own Categoriess The Social
Judgement-Involvement Approach to Attitude
and Attitude Change,” in Carolyn W. Sherif and
Muzafer Sherif, eds., Attitude, Ego-Involvement,
and Change, NY: Wiley.

Simonin, Bernard L., and Julie A. Ruth(19%6), “Bundling
as a Strategy for New Product Introductions:
Effects on Consumers’ Reservation Prices for
the Bundle, the New Product and the Tie-in,"
Journal of Business Research, 33(3), 219-230.

and (1988), “Is a Com-
pany Known by the Company It Keeps?
Assessing the Spillover Effects of Brand
Alliances on Consumer Brand Attitudes,” Journal
o Marieting Research, 35(February), 30-42.

Snyder, Rick C. and Howard L. Fromkin(1980), U-
niqueness: The Human Pursuit o Difference,
NY: Plenum.

Spethmann, Betsy and Karen Benezra(1934), “Co-Brand
or Be Darmned,” Brand Week, Noverber 21, 21-24.

Stangor, Charles, Laure Lynch, Changming Duan, and

HAH AT 5323 H32 20034 63



BE Mol 7Y

of & 2d|X} @I}

Sujan,

Beth Glass(1992), “Categorization of Individuals
on the Basis of Multiple Social Features,”
Journal of Persondlity and Social Psychology,
62(2), 2007-218.

Mita and Christine Dekleva(1987), “Product
Categorization and Inference Making: Some
Implications for Comparative Advertising,” Journal
o Consumer Research, 14(December), 372-378.

Swait, Joffre and Tilin Erdem(2002), “The Effects of

Terminal Consistency of Sales Promotions and
Availability on Consurrer Choice Behavias,” Journdl
o Marketing Research, 39(August), 304-320.

Tauber, Edward M.(1981), “Brand Franchise Extensions:

New Products Benefit from Existing Brand
Names,” Business Horizons, 24(2), 36-41.

AT M323 ML 200341 64

Venkatesan, M.(1973), “Cognitive Consistency and Novelty.

Seeking,” Corsumer Behmvior: Theoretical Sources,
Scott Ward and Thomas S. Robertson, eds.,
Englewood Cliffs, NJ: Prentice-Hall.

Wernerfelt, Birger(1988), “Umbrella Branding as a Signal

of New Product Quality: An Example of
Signaling by Posting a Bond,” Rand Journdal of
Economics, 19(Autumn), 458-466.

Wikkie, William M.(1990), Consumer Behaior, 2nd ed,

NY: John Wiley & Sons.

Yadav, Manjit 5.(1994), “How Buyers Evaluate Product

Bundles: A Model of Anchoring and Adjustment,”
Journal of Consumer Research, 21(September),
342-353.

903



H B

(g7 DE B AlLRIL oA

AFY i BA=d 'E2'g ¥ H(RFYso|
F2 ol 83t A7PEE wd) HA=Q] o] 2EH
o] % "HIEE dAstx dFuUn. o FF Ut
AY T2aYPe § Bz AFS 7o o
& HA=9 AFA ddle] AU AT
FFY 2Al=g T eidYA Zzad'e
A 29ste Adud.

3= FEYIDLHANE d Eo1ER 4 A
E7E BAdE AT 2 2R YolE v12E 8
o HI= e ¢ L oo & AFFH 2P
= ¢85 2FEsn ged, 20014 1479 o
3 AN AFL 7 9 "o g Hst 2
g AvEd o8 2eud,

o HAE S0 Bol Uelt BcElel Aol 29
eluict.

Uy - olgw

(g7 28 8 AU2I2 oA

I xR 39 AUt QA
Z% "HlE e dAdln FUY. o] FF "AE
2P @ 7199 AFolu MHI2E o] 83t
OE 7199 ME, 2 A28 FoEAY o)
g o JHAEAE AFd TFY =g §
3o ‘mdelA] ade ¥ 29se A
Y},

I FEYIUEHAME id #oldE 7 A
FZMul2)d HAs AXx 9 Auzt HriE
7122 st = o9 A @ oo 2 AF
TMElAaT)E HA= £H4E€ LR ged,
20013 1AHEZlY g AdelM -FAY 39
o dg B/t A%E AYEd gL ey,

or MAE 29 Bol Lisit eiHEIe) Mool 29
2uet

A% 9% 'E g34 54

4 Bz o <4 Hyc &4 bk <4 Rk

1 =z 1 29} A 1 AAx293 1 Ae] A G

2 At 2 oj2EH 2 A o] HAlY 2 A&

3 g 3 yo}7] 3 FZEHA 3 e

4 22 4 pA-Pt Y 4 dejzgxa 4 24

5 TBJ 5 #A 5 FUolEl= 5 Y

6 AXx ZFYo 6 o}o} @ 6 2 2%F 6 &4

7 Fol# 7 2B 7 o}A|opr}i2 7 29 2a%c

8 1492 vl = 8 2] =] 7] 8 Ly 8 LR

9 -3 RN 9 xAYrE 9 A%

10 Aol 10 el¢l
904 ZYRAT 4323 M3E 2003 68



ByE Mfo fdol o X @It

R R R A e

Consumer Evaluations of Brand Alliances

Hyun Kyung Kim* - Moonkyu Lee**

Abstract

In order to survive and grow in the stiff market competition, many companies today
work together with each other by creating combination brands or so-called, brand
alliances. In fact, brand alliances are gaining popularity these days in Korea or elsewhere
in the world. Despite their expected advantages. however, they have not always been
successful in the marketplace in the long-run. The purpose of this research was to
examine how consumers evaluated brand alliances in the physical goods as well as services
categories. The focus was on how they reacted to the consistency and inconsistency
created by the combination of two ingredient brands. The results showed that the
respondents evaluated brand alliances in the physical product category in a quite different
way than they reacted to those in the service category. Implications of the results are
discussed from a theoretical and practical standpoint.

Key words: brand alliances, consumer evaluations.
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