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A Psychological Approach to Token Promotional

Pricing in Trial Promotions:
Based on Attribution Theory and Perceived Fairness
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o2 HsstuA 5}%‘ SR, H?SH 71l goigtyl S s ASER A, ﬂ]a Z29A 587
4, 4870 & 22ste] A=) 200 g 1618 < EH”OE”“ = AN AT EZ 7 2
7F A44 *73?”01]*1 B5 Vg 344 LS < olZoyion &3] A Hrk T4 A4
UW% A Megqloz gt w3k A Hrle A 24w A
9] ol wi/N &7} O”] SAHC R °«]°P7ﬂ Uepd. ofge ?1?1 AA(HA/9
QLA AQ ﬁ7}7} *Xé“ﬂr ol o o 7-et JaFs n|A| g
dojA] Av|zle] Q1414 M3} 3 RS Bk Al A o
o 2= ANz 4}015 e -’F °i‘: 'HAQ 7HE AA A=

LES 2207, A9 o], 449 44, Foldlx, Z2uA 7

STy
RLEYES)
o
N
X0y
[o FNrr

>
N
o o
=2
>
_|>L o
o
>

okl

N B E 10 0,60 i i irfe
o
2

2
2
-
)
2
LS

This study empirically examines the effectiveness of Token Promotional Pricing (TPP) within trial-based
promotions and identifies the psychological mechanisms driving consumer responses. Utilizing a simulated
English conversation course as the experimental stimulus, the research manipulated three price levels:
free, token price, and regular price. Data were collected from a sample of 161 Korean college students.
The results demonstrate that the token price condition elicited the most favorable responses regarding
participation intention, attribution evaluation, and perceived fairness. Specifically, attribution evaluation
emerged as a fundamental cognitive antecedent, significantly influencing fairness perceptions. Furthermore,
both attribution evaluation and perceived fairness were found to significantly impact participation intention,
with statistical evidence supporting a serial mediation effect. Moderation analysis further revealed that
this indirect effect is amplified when participants attribute the promotional offer to external motives.
Theoretically, this research extends the existing literature by uncovering a cognitive justification process
that transcends traditional price-comparison models. Practically, the findings offer strategic insights for
designing promotional pricing that fosters consumer trust and long-term engagement.

Keyword: Token Promotional Pricing, Attribution Theory, Perceived Fairness, Participation Intention,
Pricing Promotion Strategy
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2017; Ding et al.,
2010).
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1 e o] EF £31 744 (Token Promotional
Pricing)olt}. o|& #& A3 tA ES 714 (ZA
A FeE AL gle ok AR )2 A&
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slew, dF ofgd
&
=

o 2t o ¥ o B

o FEYs AEE

(Reference Dependence
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Ay Z2RMoM B2 £ 714 Eotof thsh M2lH oZ7UF 24 7el o|2D 3Y x|z 7lgtez

22 A S HoleAd tig WA Al
Hy 2 oA skt

w3 7|E AT M A 7ol AH Al A ofd A
A AR A WS FES=AIE SA A &8
wzol], 744 Z7o] Q1A E = WAloly s A E = T
ZE gotete Hl dAE EAGT. o E B0, EE
7HA o] LA Al = o] A e tivtE e
T 3, R AYA 7R QlAEe] E3Ae
A =Ad F& g, o3t Q34 aA =
T 71E AT tEE gt &, dd] THA
G WE Ay vmrte 2 Auzte] o] o
& Awshe bl o] 24 A Eo] Rtk Aot

mEbA B ATE olg e A S Bekstul, A}
7} EE 7FAE o9 #l4 (attribution)dtal, 1 213
oA 244 (perceived fairness) < 1€ A 914)8l=
A5 AFH R sefetnzt gtk o] & flal 711l

#(Weiner, 1985)2 244 A7} (Bies and Moag,
1986: Adams, 1965)= EUZ, An]zle] &i4 2z}

A 71} Aelowdl v Ao AR A
39, o) 7129] 124 F41 BAS o) Awl A

o AU Z B olah g T 3
)7} giet.

oA o] &4

2 AFelA Golgst AP FYPAEAFTER T
20t) theh 2B AES g o 2 FaAde B2 7}
A A 7te] g3} Afol & AFH O v wakar, 4|
A7t M@ 7HA ] A& oAGA A=A o whet

A2 3737 o] ool ofd A - A A whg-

o] JER A2 EAgto g 7|E Y Tarid A
2ro] S| & Hgketaa) gt} 59] £ AT = vt
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Al MAYSS B8l anlAte] v Aistaat

HEE
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TR R olgfstE o] &4 7] E dr.

HYSHATL ®553 ™13 2026 22

4RHonE, J|g] ZEuA 4 A A4 £F
a

Wk oyt &k 7HA A1 E T4 ddo] of
9 PP =AE nEd Yusk A Fo] o
sthe A& AARIY. 53] d TR ATEYG E
2 7143 28 A~ F8 ZHo] 23|18 AanALY
A3 A A4S o] FHoJE FE 5 ¢
=5 ASHoR STz, &F Teket A vt
A" Aol A v]E gy] E37) & AAH T2
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2.1 REXNY =22
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< 273+ v 71993} (Cheng and Liu, 2012:

Heiman et al., 2001)
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= E3d vl 9Jok(Marks and Kaming, 1988).
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(Villas-Boas, 2004; Seetharaman, 2004).
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Ad JelE FEAYC] g A8 Sl dE
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AA 9L 18 2EY 59 g ]u(Premlum)

A2 AE(Function-limited Trials) JJr Az
A8 A8 (Time-limited Trials)e 2t T2 W4
O F 2HA} o E fEsin, A 23 AEjs 5
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2017; Cheng and Liu, 2012; Cheng and

Tang, 2010).
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A e AR et (AE 9, 2019). o=
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o] I 20tf &BAAE AL JhsebH, A%
= 1 Yol AElF 1%@—% AFshe 270
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olglgt o] 24 WA HPATFE FTHHEH, A
Y TR 71E AL 2H|Ae] w-go] &
o8k Jekg vjA & 9lon 53] FaAYHT A
A 7 EZ 7 Afel o sAAQ Bk =
& Fojow =3 9] o 9)

Belws) g aom.
11 B2 A1 ARe] FRARRY ol
ows} o &S Aolg
B2 717 Ade] A4l
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s Campbell, 1999; Martin-Consuegra at al.,
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OBl Bt Aed JEE FEgeEd 344 A £ 38 ) UEE 7158 5 98T ANadT

AL PRI, 1A% AF A ALS FAAGD ol Wl B AFE AR AT PN (PR
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4 gz o8l e Aol ofde, 719§ HyPE 388 AALE olofAa, THHOE AF
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Weiner(1985)0l] W2 Al dukd o g Al 7}
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(Locus of Causality)= Arde]l €le] UlF-(o:
7199 oAbEA) QA (o o5 A $4)<
A& Fedth. 4, 54 7Fe4 (Controllability)
& Aol BAl 7Fsdk a8ld| ofsf M PE=A], S

719 BAE = gl 820 o TAP=AE @

wske 7lzoltt. ARl A1ZEA b/ (Temporal
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A&AQ AAE AYEAE vt Chung and

Petrick, 2009; Pallas et al., 2018).
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S /EYH/REHA (7 HE)
3. H X FH)

At

=]

[2H|XHEE]

o ofgt WIH7H HE)

66

At 70

AZ YAl o

SO, 2B} wE
J 94& Bds 7H A 2E 4
olzle] Jgke Exﬂam Hal, Golsist

; mﬂOﬂ i BEe
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A TERMY F
A== Brtst

es3ia. o

B Ao ALE Fo MEEY 224 Ao}
4 d5S a3 2k 1A, A Z2RA o
3 EHEE 2B} Y ZeeAS Hrid o g
e AA FHAMA Grie Hodnt. ol &
Aat7] 98] Keller and Aaker(1992), Inman

et al.(1997), 221 F73] ¢(2014)9 A7l
13 A% B 34 23& 2 A7 9

7F vkge] o 59 #3= E@é}ﬁig‘ﬂ, ay v‘f‘@
< 74 gAZE 341‘:(1=%154 a2 o, 7=
T+ a3thE 53S9 TR FAEe
SHA7E AA R S A ZR2RAM 3] E o))
< 9usy, Tan and Wu(2016) ¢+ Fan et al.
(2022)9] AFE 7IFe R Ye o] AP oW Ed]
@ o] vt ete FHor AT AT
3 9 T PAZE A= (1=43 134 ot
T=wj$- 2=} E AHStGT

217ve 3L Dallas and Morwitz(2018),
Darke and Dahl(2003)¢] 7oA AHE-H 37
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Ay Z2RMoM B2 £ 714 Eotof thsh M2lH oZ7UF 24 7el o|2D 3Y x|z 7lgtez

B 34 BUe ¥ AT uEe) WA A7dae v, i
233k, WS e o] AR oEE 3
A, BYAE, BANE 5 A AERE A

T

g, 7 2ol el T4 IAZE HEZ ®h 41 E2XRO 54
Hes s

olgdl, FANSRE AY Zeudd gd e A7 4de pld A AR 9B
Bt 9oj7l Jolglat Feso] i Belwd ETF A <J2ste] 2eel ol Aoz AYsiglon,
st 4

A Z2RA g Bl== Mittal =9 200 tigAS tdez F 18099 #7kAt
: gog ‘dukdl =2 mHsslt} o] F BAAGAY e d#Alo]
o

0% e A oMEES Feldt AL T Fob  WolAt R4 199S ASL, AFHOE 161

A, AA0E e AY oME FAB IS & YY) $F He|HE fx KO ST

SR AARY, U BE AL AT W AY BA ol 4Y BEE 9 829(50.9%),
oMME o} oS Aelthn AZeeRe A B 4 199(49.1%) 22 #5a eigter] 1A &
e FASGT o5 B T4 BA2E AT Bel BF Ade ¥ 2242 SN $HA

A8t T 60.9% <= =AU A9 (M€ 27.3%, F71% 26.1%,
Ao g ojul gof]st Sl 2ol gk o AH 7.5%) AFatar glom, 2% 3o 914

T Cho et al.(2001)3 Zaichkowsky(1985) AN T 2A7F 53.3% (A&

o] A5 Fxste, Y= dofnl golslst 2~ 18.6%, A 5 A

of #Ailo] itk o] Fere YelA Fasitt, o A8 AR5 AHEH, Fo Aol 9

M1 O
Felae v e Aol Aty Al B85 A 50.9%, SlE $RAF 49.1% % A9 TL X
Lation, nIA R TH BAZE AEE A & BT &3 golds ¢4 A R e
st 9 A A Ado] JE TEALE 32.9%, 4 Ado] e
(E 1) 7SA EM o Fct 2t S2d 23
4% r8 EZ 714 347t AA FAY AP EH(ANOVA/X?)
FE 5 52 54 55 161 -
B o] 21.83 22.59 22.22 22.22 F(2,158)=1.322, p).05)
A (9A) 50% 51.8% 50.9% 50.9% X(2)=.036, p).05)
ADH A () 53.8% 48.1% 50.9% 50.9% ¥(2)=.344, p).05)
TR (%) 23.1% 38.9% 36.3% 32.9% X(2)=3.448, p ) .05)
Pi HE 4.34 4.47 4.46 4.42 F(2,158)=.117, p).05)
#oqx 4.19 4.35 4.28 4.27 F(2,158)=.26, p).05)
AF A9 FEA60.9% (H<27.3%, A71%26.1%, A 7.5%)
ga AYg FEA55.3%(N€31.7%, A71%18.6%. QA 5%)
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S} 67.1% = Vbt

2 714 A2 (M=1.54) & Feful g 2ke]7t

o], & dFdlA SAMsR 2 4 e ggoud A7 Ad(M=4.29) e
ofgls} Felzol Ut Bl FAhAY Z2RA T Hud vud FANCR fosA o =& A
of ek o] HEge Aol Fofet A el A FeES A e Zlo 2 el wtebA 2 vt
frefmlgt Aok Grs SRIEITHAAR: F(2,158) 2 2719] AAo] Lnjzte] ZAAA Rt Q14 7]
117, p=.889: HE: F(2,158)=.260,  Zdlo J¥Hor 245952 AN + grh

p=.771]). o|&|g Ao 7} J 7t g
BEHYEE onle A 2319] o] 9o FAH 4.2.2 A9 912 W] AAe] 2 £/ A3
TE AT dF= = BAFOHE 1 32).
B A E AL AXE WA AdH A
4.2 2MZn 9 71EHH o7 Pl 2ANLR FE3lith o] E 98 A
g Z2RA 53 AF2 AN T, SHAA F
4.2.1 22347 g A BAo] aFA AFE ol FE Fololgtn
*ﬁﬂo}wﬁ}‘? 2he MY S AT
¥ 229 A4 37§18, & Al 4 A S5 H2Ee A Zod 2£F 71E
e A Fof v&F o] ARl Jd w22 o w}a} T He =9 2o o BAEen,
AL 3 ANST |A, AE Fo] v #d BEF ES oY A7 a5d dEdyes 74
Aste] AAE A7 of 7HAel ZAAA | At Jde] HAES AA v 28-S 7
o7 FEaPA = 4 FES ARGl o gk FAHCR, 2ua Ao g9 A
zgegom 7t = 8 3% grhel  ©, 7199 Aol 714 A2 5 P9 B4 8}
AT a2 PAZE Axz o & 89S AFF ASE WH AA e w
SHFEE 3 o 87, ejle] 4F, AelA a7, AF A F
EZ}M A= (& 2)° xﬂAlEM gom, AP AR BAE Hlold o aQlE AT A=
Foqu) gof| et AA| oA Ag He gk 9F AR BRAAT o B0, Vel 1A
frefml g atol 7k 2ol EJ&’iEHF(z 158)=119.184, & @el fAskea dref A Agd A 2
p(.001). FAH R, AdM=1.48)% E  tF'e 3L 714 Akl tfat sjA oz 2t5x]o] W
(E 2) Hoju|Bol chat == &7 2z}
43 A< TR EE 714 387}
AAA 1.48 1.54 4.29
g 94

F(2,158)=119.184****

**p(.001, ** <.01, * (.05
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Ay Z2RMoM B2 £ 714 Eotof thsh M2lH oZ7UF 24 7el o|2D 3Y x|z 7lgtez

A AQor EREYCH, "aF BRI A A7 AE(M=3.86)°l Hlal frelstAl EA e
o] 28 A 2 e SRS YA AQ R B won, 78 Iy At Je e fon) @
Hdoh 29 A& FHE] Al 7 20 2 Aol IR FUTh olde Ade AF Z=
o A3}l Cohen's Kappa AlFE A3 43 k = BAA Ade] BEF 7HAE A S Ao &R}
0.782 Yeh} B3¢t =2 dAEE ¥othLandis ¢ FHEE EHH0 =Y F Jlogg HolFH,
and Koch, 1977). o] % o]Zo] ol& &F At 7M 1& AA g
E9 B} S o) oo =2 F HF ERU} &
e At HEH o2 WA A1 649, ¢4 A< 4.2.4 AQ Z2RA gk A 7t 3% 24"
& 9T or FAEdeH, Y Hre ofF 24 37473
3 Aol AHEESIH
A Z2RA G wE ARz A H7he}
423 A8 Z2RA f3o] Fqro| WA= ALH FHA A4 AolE AHE A BT fo
A & ek 7k Aol 7} ERIHATHE 4 Fx).
wA A kel A5 (F(2, 158):3 588, p(.05],
AQ Z2RA §30] i nA= = & EZ 7 JE(M=5.43)2 T2 JAH(M=4.42)
A7) g8l dYuA] ZAREA (One-way ANOVA)  #F 747F A9 (M=4.49) Bt} fofatAl =& 37t

& YT 1 AIE 3 32), A 99 Wl F
Adow folnd Aol7l BAAUTG (F(2, 158)  AAY 2
=33.457, p{.001). FAHcz BEZ 7H4 ¢ ojnjsi, 7} 2& A A g,
(M=528)¢] Flert 72 AFM=393)%  AZE 394 e 24

REL: b ES 77 A7
3.93 5.34 3.86

ol

s F(2,158)=33.457"*"

001, ** .01, * (.05

[e]]
=

-

=
MM 2o

(Z 4) 72l grtet x|1ztE sddol| chet

Mo
HIT

43 A4 FE EE 714 B87}
4.42 4.93 4.49
57
A9 F(2,158) = 3.588"
3.93 4.61 | 4.46
A" 3
o =4 F(2,158)=10.845"

*p.001, **<.01, * (.05
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(& 5 7ol Ertet X|2)

H =3
28 ERIEPS ‘fﬁf* wzed | mzs AL ¢ RAE
ESSCES (%) 2.536 296 8.581***
1e 2 .- 271
Az 347 A2 7} 479 062 521 7.698***

***p .001, ** (.01, * (.05

(Z 6) X|Z+=l 3o} Fojo|zof| chst c 37 Zot
HEZ3 ) ,

e =gus ‘f];* wzes | uEs A% g RAE
Z2&ds: (35) 1.276 406 3.141*** -
Folo= T4 654 082 527 7.816%** '

Ep (.001, ** (.01, * (.05
7} Uebstth (F(2,158)=10.845, p<{.001). E o2 Uyttt FAA R SAATE B = .654,

7H Ad(M=4.61)°] F& J=+(M=3.93)

L

A7t A (M=4.46)8tF Ajdos =2 IHA

A4 wginh ol 2uAt AY

ARG

vl
24 24€ B ma gl ohd Felg o
= o

7}
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-

£2 urh 3YeA AekE gl Uk o] 4
ZHo2 geer). ol uje} 713 AR E AT

4.2.5 A28 3493 olol=

A2k 39Ae] ZuAe] ool e vlAE 9%
2 A3 9 ve ANENS ARG ¥
5 43}, (& 6)9) ANE Hst 2ol A%E 94
& BofolEel F01E P ()8 JFS A
70

t = 7.816% FAUon, fI5EL p( 001
2 FA40R ug FYsrh £3, 29 RY)
& 2782 Ueht, A%g $44e] Bolol =g 41
e H 99 B2 Alelge AT o)t auR)

7t A8 Z2RAS TSt eSS de =
ZRMd g it Feldte A A5HL
Z B Aot} o|gd Ax= A2t 34
o] Fojomel F(+)e J&g& At = M 4%
A A8k, 2Hte] FAA 14 o] Al g JAA

A AR 28 48E 5 8L e

4.2.6 A9 949 24E3 9 2749 A
A s 2

B AdM e AL HrpF A44 384 Qe v
2= Ggo] AL HA (WA vs. 9A)dl| wpet gt
A A& &2lstaat, PROCESS Macro2 Model

%]—_g.']- % 4% H7H_§_J,]_ H}\-LQ_ /JA]-‘—]_oﬂ‘—jr A=k
8 A7 3,4 32), A W7o 44 394

oo
o
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Ay Z2RMoM E2 22 714 Eotof thsh MElH o7UF 24 7

il

T 1 E 7k 2 fIA|
(xw)

21 Xl (w)
(WH=0, 2F=1)

*B=.2540, se=.1256,
C195%[.0158, .5121]

e E7Hx)

*B=-1.2037, se=.5917,
C195%]-2.3724, -0351]

***g=3257, se=.0952,
C195%[.1395, .5154]

***B= 3257, se=.0952,
CI95%[.1395, .5154]

Eojol=(y)

f=.3108, BootSE=.0723, BootCI95%][.1750, .4549]

**¥p<,001, **p<.01, *p<.05

074 A% 38

< 2 Fgm(Y)ol F&E A= B, AL LA (W) 7}
£ 7k, PROCESS Macro Model 8% 7|Wke.2 A7 =]t}

(38 3) XzE sydgol =& o=zt

_____________ TERT
%0
%0
Ho
ml
g 215 el
H2 e ®mA =2 e "
(ag 4) 7l fIxe] =47 =H=nt
of ol A4 Edhe BAMCE f9sl UEdth  eRE BT 4 9t 2% L3} B4 A%E
(B=0.3275, p = .0007). E& AV %7k A WA A A ZANE A FAE 394 A
97 7te] BEALE X felnlg A(+)e) KHE o WAL o] B = 0.3275% ety W,
Bel(B = 0.2540, p = 0372), A 9] 94 A AL 1 Ggo] B = 059142 J
we} 7<) 37}7} 244 Q46 AL 9gel & § BAAE Qo BT

AT ®M55A M1z 20264 22
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olelgk ¥ sk 719l Wbk A7k
Wz Beewel nAE A ETE A 97 ()
A vs. 92)e] me 2akd 5 982 AT A
A= 79 H7h - A7k 24 — ol o]o]
Ae P53 WA A A B = 0.1721
(95% CI (0.0740, 0.3072])), &7 Al ZA4A
=B = 0. 3108(957 CI (0.1750, 0.4549))=
% 27 BE 408 fonjagi. 5

27 7be) ¥ &I} Aol (22 v Fh)

0.1387(95% CI [0.0066, 0.2854]))=
gelgo], A9 927} ) Az
3%

Aty HoEh ol 7 58 A

N
no
-3
&
‘0,
o

7Sk A2 3949 o1F WA

2 APMe Ag ZrRA §o] 2H|ale] Fo]
ool mAE GgelA Al B7ksh A2 35l
ol W EHE TR EAIE HSI

171 $18 PROCESS
macro?] Model 6(Hayes et al., 2013)& &%

2 =2 0

= aHapt Ad 28 d oﬂ EHOH de ;qod 37}
2, /S (M2) & AE 3Pz At
i) &3} A5 Preacher and Hayes(2008)<]
Ao gt £AE (Bootstrapping) 78S &

a9l on, 95% A1 FIHCD < 7Ivte g BAA
T4 ke B AT B4 dge o
¥ 2

oo

vs. EZ 714)

of mE ol

of

i &2 A

HA, A /8 (FE vs. B 714) 9] vlae A,
E2 7 242 10 H7HB = 0.5028, p<0.05)
0277, p<0.001)°ll v94
S WA= Aoz Yeyith &

276l = 2HAE oH%
2 y‘r/} ZAA o7 sAlst
2t v FAeHA Hrkst
T 4ol At 9 7% A Hrte A7d %

*B=.5028, se=2321,
CI95%].0426, .9631]

***B=1,0277, se=.1644,
CI95%].7016, 1.3538

HE 78

***B=3887, se=.0680,
C195%[.2504, .5235]

*B=.2185, se=.0892,
C195%[.0415, .3955]

***B=3184, se=.1127,
C195%[.0949, .5420]

Holol=

(free=0, 100 &=1)

Fgokein)
B=.0622, BootSE=.0413, BootC195%[.0019, .1596]

(a8 5) el griet X|zE s84del

72

0| o7H=zt
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Ay Z2RMoM B2 £ 714 Eotof thsh M2lH oZ7UF 24 7el o|2D 3Y x|z 7lgtez

= 0.3887, p<0.001)°ll o3t & (+)9 <
m, A< H7HB = 0.2185, p<0.05)%
(B = 0.3184, p<0.001) 2F 3]
S 7lolehe Aoz BAENTHaE 5

oX,
=
'@

R

1%

tlo
bl
o -

B
N
N
o
)

2,
2 oy
It

Vs

w10,
oo T
O

b

Eﬂr(ﬁ = 0.9104, p{0.001) &
TS AT A M 7& AR
AE TN 05 EFBIA] oot BA
i%ﬂul@ I EIF ERlE AT Ao R
I EF A7 g 2ok A, A %oé -
AL H7t - FAER oA E ZZ(Ind1)E B =
0.1099, 95% CI = [0.0029, 0.3210)2 f-<J3}
Aot =4, A 48 - A4E 3 - Fog=
2 2(Ind2)E B = 0.2373, 95% CI = (0.0637,
0.6474)2 = Btk AA, A 3 —
Ql 7} — A7 FAA — Hef e o]F vz A
Z(Ind3)%E B = 0.0622, 95% CI = [0.0019,
0.1596) & BAH 2 Foln|att.
olgfg A=, BEF 714 Zlo] &M A< 3
/HJJr 4_732\4 o] /;1‘3 E/\]oﬂ x]_:’-a].o:] 4&7(40; ]
3 R gg g esd ol d 5§42

5
o ¥ o°
S o
=3

TS MAte & 479 T84 7HE AX R,

2) A4 %%(73?”7} vs. BEZ 7H) wE %

= 0.4728, p<0.001)°ll <
& A (+)9 JFE vA Aoz yehgrh(ad 6 3

T A7t 234 v EE 7H 270] &H|
Al Al Brb 340 AL o] FAR L, o] & 3l
g Z2RAS Bt s A4 g AlA}
gk, gk A9 Wrke 384 Aol el B (+)
o g %-t— Aoz gel=dem (B = 0.4051,
SHIAPL TR R FI]E SRR
OH/G zz‘:}_/I:% o] = —5-24 3} xﬂ o=z #rjet 7}‘:«/‘4 o] =
obZ HolErt 3, AF 732 Pl ro= 4
HACR folgh gk v3(B = 1.1275, p(

3

0.001), 4718 34 <A Felolsel fol3 3
(+)9] GFE FE A0 erTHp = 04413
p(0.001). W, A HrhA FoIo el 54

*B=.4350, se=.1955,
C195%[.0474, .8226]

***B=.4728, se=.1417,
C195%].1919, .7537]

ERY

***B=.4051, se=.0685,
C195%].2693, .5509]

~ B=.1635, se=.0924,

**%B=4413, se=.1137,
S~ C95%[-0198, 3468] B o se= S

C195%[.2159, .6666]

(84710, 10081-1)

U=
B=.0641, BootSE=.0375, BootCI95%[.0058, .1547]

(3 6) 7IQ! drtet X2t Y9
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(B = 0.1635, p = 0.077).
FEXEYG S 7|Wto R & I ax B4 2
o 2t A, xﬂ Ué QA F7t — Fod
o% AZ(Indl)e T4 & UebstT
(Effect = 0.0586, 95% CI = (-0.0074, 0.1769)).
%RH, ;zﬂ-aul o3 Hx]ﬂ&] E'—XJ/H — iLoqgc AR
(Ind2)= fFreldt 1 aHE BT oH (Effect =
0.1719, 95% CI = (0.0578, 0.3221)), AA,
A 58 — A Hr7F - A2k ZAA - oo
Z o]ojA & o] F v/l FR2(Ind3)= fFelne e
2 YePgth(Effect = 0.0641, 95% CI = (0.0058,
0.1547)).
A A Fodhe 9
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£ 394 BUL AR 2AY AF ¢

2 9% 14 KL AR

o
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